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PREFACE 



Competency-based events provide students of distributive 

education programs an opportunity to demonstrate how well 

they have developed the competencies required by their 
chosen field of study. 

The events also allov7 the students to determine their 
degree of preparation in relation to others preparing in 
the same occupational category. 

The final product of this project is'a bank of everts 
which are based upon competencies needed in the field of 
marketing and distribution. This bank will supply Kentucky 
and other states the events needed to provide competition 
for students. 

It is hoped the events will furnish worthwhile learning 
experiences and assist in further developing the competencies 
of students within a chosen occupational category. 

William T. Jeffrey Betty H. Turner 

Director • Project Director 

Unit of Marketing & 
Distributive Education 



ABSTRACT 



Title of Project: 

Project Duration: 
Objectives : 



Development of Competency-Based 

Competitive Events in Distributive 
Education 

October 15, 1976 to January 31, 1978 

To provide competitive events for 
students of distributive education 
which correlate with competency- 
based curriculum. 

To develop competency -based events 
with objective tests and performance 
evaluations-^iT^each of the identified 
instructional areas for twelve occupa- 
tional categories identified by National 
DECA. 

To be prepared as a state to provide 
similar types of events 'in which a 
student may compete at the National 
level, ^. 

Writers for competency -based events 
were selected from teachers of 
distributive education. Five one- 
day workshops were conducted to orient ^ 
the x^iters, compile the events, and 
edit the final product, 

^The conpetency-based events will provide 
the opportunity for students to demon- 
strate their proficiencies in their 
chosen occupation for self-evaluation 
and in comparison with others in their 
field. 

Products Developed The products V7hich were developed by the project 
by the Project: are 109 written competency-based events in 

11 occupational areas and 115 performance 
events in 12 occupational areas. 



Procedure: 



Contribution to 
Education: 



Er|c ^ 
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INTRODUCTION 



Background 

A National Competitive Events Reorganization Task Force 
was appointed in 1972 to examine the current competitive^ 
evants programs and to make recommendations to the Distributive 
Education Clubs of America Board of Directors . 

The task force elected to experiment with the series 
approach to a competency-based events program. The first 
pilot was conductec' ^at the National Career Development 
Conference both high school and junior collegiate in 1974, 
in one occupational area. In 1975, the series were held in 
two occupational areas, in 1976, four occupational areas and in 
in 1977, five areas were implemented. 

The decision was made by the board of directors to fully 
implement the competency-abased events at the 1978 National 
Career Development Conference; thus, all existing events will 
be incorporated into the series events or eliminated. By 
1980, it is planned to provide competency-based events in 
twelve occupational categories. 

Review of Literature 

The explanation and time guidelines for the competency- 
based events are found in "Competency-Based Competitive Events 
for the Distributive Education Clubs of America", by Richard 
L. Lynch. 

Included in Appendix B, is the original report and an 
update as of July, 1977. 

Contributions to Education 

The development of the competency-based events will 
provide educational experiences for students at the Kentucky 
State Career Development Conference by: 

1. Providing measuring devices of the students/ 
achievement of competencies required in their 
chosen occupation. 

2. Providing an opportunity for student recognition 
and the experiences of 'cooperation and competition. 

* 

3. Giving the student an JLnsight^to determine what' ' 
areas are in need of self -improvement . 

A: -Allowing the student the opportunity to demonstrate 
his proficiencies in his occupational field. ^ 

5.. Giving the student an avenue of comparing his/her ' . 
^skills, attitudes and knowledges with others' 
pursuing the same ^occupational category. 



The competency-based events will be available to other 
states through an exchange ^agreement ; thus, providing 
Kentucky V7ith an alternate event in each instructional area 
for the occupaLlonal categories . 

ACTIVITIES AND ACCOMl^LISHMENTS . 
Statement of the Problem 

The competency-based events are conducted on two levels, 
the master-employee level and the o\\mer -manager level. There 
are ten instructional areas in which competencies may be 
demonstrated for each occupational category. Therefore, it 
is necessary to have access to an event either skill performance 
or written objective' evaluation of knowledge or attitude 
competencies in each of the instructional areas for twelve 
occupational categories. .^^^ 

The purpose of this project was to revise presently 
available events and to develop events in insti^uctional areas 
and occupational categories which have a void. (See Appendix A) 

Objectives 

The objectives of the project were to: 

1. Develop or revise, through a workshop of 
teachers, competency-based events which 
will measure the students' competencies 
in their selected occupational field. 

a. Develop a performance event in each 

of the instructional areas of the twelve 
identified occupational categories 
(See Appendix A) 

b. Develop or revise a written objective 
* event for each of the instructional 

areas of the twelve identified occu- 
pational categories. 

2. Have completed by October 1., 1977, a source of 
competency-based events both performance and 
vnritten for each of the instructional areas 

in twelve occupational categories to the^ Kentucky 
Distributive Education Club for implementation at' 
the State Career Development X3onference. 

3. Have available* for dissemination to other states 
by October 1, 197/. a package of both written 
and performance events in all ton instructional^ 
areas for each of the twelve 6ccupational 
categories.. • • 



Methods 

The competency-based' events V7ere developed in two phases 
for twelve occupational categories. Events for eight of the 
categories were r'eveloped October 30, 1976, through May, 1977 
(Phase I) Events for the other four categories were completed 
June 1977, through September, 1977. (Phase II) (See Appendix 
D for Flow Chart of Activities) 

. Written and/or performance events V7ere developed or 
revised in each of the following instructional areas: 

1. Advertising 

2. CoiTimur at ions 

3. Display 

4. H\3man Relations 

5 . Management 

6. Merchandising 

7. Mathematics ' ■ 

8. Product/Service Technology 

9. Operations 
10. Selling ^ 

for each of the occupational categories of: 

Petroleum 
Food Marketing 
. . . / _,. Fpod Service 
Phase , ^ Apparel & Accessories 
^ General Merchandising 

Finance and Credit 
Advertising Service 
Real Estate 

Automotive Parts Sales 
Phase /lb. Recreation and Tourism 
II \11. Transportation 

\12. Industrial Sales 

A total of five workshops were conducted. Three work- 
shops were held in Phase I and two within Phase II. (See 
Appendix C for Workshop Agendas) 

In the first phase fifteen teachers agreed to become 
writers of competency-based events. (See Appendix E) The 
teachers were selected within a 100-mile radius of the work- 
shop location, Frankfort, Kentucky. 

The purposes of the first three workshops were as follows 
Workshop # 1 - October 30, 19,76 
Orieptation to competency-based event writing 

1. Reviei^ed identified competencies by National 
DECA in which the event will measure. 




2. Identified resources for event content. 

3. Discussed how to secure an advisory group 
from respective industry to validate 
content of events . 

4. Provided instructions on the format for 
constructing events (See Appendix E for 
sample event and check list for constructing 
events) 

The writers returned to their home stations for collection 
of data for events ^.nd validation by an advisory group from 
the industry involved. 

Workshop # 2 - December 11, 1976 

Constructed event information in prope^r format for typist ♦ 
Workshop # 3 -^January 22, 1977 

Edited typed events and made necessary revisions and 
corrections . 

For Phase II, six of the XTriters from Phase I v/ere 
selected to develop events for occupational areas nine through 
twelve. (See Appendix F) 

The workshops v/ithin Phase II consisted of the following 
activities : 

Workshop # 4 

Constructed event information in proper format for typist 
Workshop # 5 

Edited typed events; made necessary revisions and 
corrections. 

Travel expenses and a stipend of $50.00 was paid for each 
workshop attended. Writers developed the events in their 
home stations utilizing their own personal time. 
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Resul ts 



The final events were completed in January, 1978. Total 
events developed or revised through the project are as f ollov7s : 
(Refer to Appendix H - for a chart shov7ing developed and revised 
events.) 



Number of Events 

10 Performance Events 

10 Written Events 

10 Performance Events 



Occupational Area 
Petroleum 
Food Marketing 

Food Service 

Apparel & Accessories 

General Merchandise 

Real Estate 

Finance Credit 

Advertising Services 

Automotive 

Transportation 

Recreation & Tourism 

Industrial Marketing 

Conclusions /Recommendations 

The 224 events revised and developed through ^the project V7ill 
be exchanged with other states through National DECA. These events 
and those received in the exchange will supply Kentucky with an 
adequate supply of competency-based events. 

Not only did the project produce a large amount of events, but 
also provided several coordinators wLth the opportunity to become 
involved in developing competency based events which enabled the 
coordinator to have a better insight to the organization and 
implementation of the events, thus providing Kentucky with individuals 
who are capable of conducting the series and events. 

-all 



10 Written Events 
5 Performance Events 

10 Written Events 

10 Performance Events* 

10 VJritten Events 

10 Performance Events 

10 Written Events 

10 Performance Events 

10 Written Events 

10 Performance Events 

10 Written Events 

10 Performance Events 

10 Written Events 

10 Performance Events 

9 Written Events 
10 Performance Events 

10 Written Events 

10 Performance Events 

10 Written Events 

10 Performance Events 



It is recommended that \n future projects of this nature that 
the events be developed in a controlled workshop setting \v:ith no home 
development. Also that coordination of the project be^within one 
agency to avoid delays in communications and finances/ 

It is further recommended that the events provided through the 
project be field tested and revised as needed. 

Due to the future implementation of competency-based written 
project events, it is recommended that workshops be funded to develop 
these e^jents through teacher education. The development of these 
new events will enable Kentucky to keep pace V7ith the trend for 
competency-based competitive events set forth by the Distributive 
Education Clubs of America. 



THE biSSEMINAT' 



The final product i^ill be available t6 appointed 
competency-based event series directors for implementation 
4t the State Career Development Conferences both on the 
high school and junior coilegiate Xevel^ 

An exchange will be made with other states in order 
to increase the number of events Kentucky will have 
available for implementation. 

One copy v7ill be submicted to National DECA ^^ho will 
in turn duplicate and distribute to the states idc^ntified 
in Appendix G, as e^ ent exchange states. 



The events will not be available for distribution 
within the state. t 1 
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APPKNDIX A 

Chart for Developing Even 



CHART FOR DEVELOPING AND REVISING COMPEIENCY-BASED EVENTS 
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Presented to 
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COMPETENCY-BASED COMPETITIVE EVENTS 



Dr. Richard L. Lynch 

In 1972 a National Competitive Events Reorganization Task Force was 
appointed by the Chairman of the Board of Directors of the Distributive Education 
Clubaof America. The Task Force was asked to examine the current competitive 
events program, study and review alternatives to and/or modifications of the 
current competitive events program, and make appropriate recommendations to the 
DECA Board of Directors. Mr. Wayne J. Harrison, Jr., Consultant for Marketing 
and Distributive Education with the Wisconsin Department of Public Instruction, 
was appointed Chairman of this Competitive Events Reorgr.nlzation (CER) Task 
Force. 

The Task Force did review numerous altp.rnatives to the existing competitive 
events program. After careful consideration, the Task Force elected to experi- 
ment with a series approach to a competency-based competitive events program. 
This' new approach to competitive events has been in an experimental stage for 
three years.. The first pilot was conducted at the national Career Development 
Conferences— both High School and Junior Collegiate Divisions—in 197A in the 
petroleum occupational category. In 1975 the competency-based series approach 

marketing. Hiic vear, two additional occupjifinnal areas have been added: lood 
service and apparel and accessories. 

At the Spring meeting of the national Boapd of Directors, the decision was 
made to fully implement the concept of competency-based competitive events at 
the 1978 national Career Development Conference.. Tlius, all existing partici- 
patory events (i.e., job interview, sales demonstration, public speaking, 
advertising, student of the year, etc.) will be absorbed into the new competency- 
based approach or eliminated. The Board also gave approval to the Task Force to 
begin experimentation with a written event. This new experimental event will 
also be competency-based and ^st include an oral defense of the content submitted 
in writing by the student. The Board also approved developing guidelines for 
Group (chapter) events and an Outstanding Studgnt of the Year event, both to be 
included- as experiments at the 1978 national Career Development Conference. All 
experimental. events will be evaluated before decisions are made to offer the 
events on a recurring basis. 

The purpose of this paper is to describe the concepts and philosophy of 
the competency-based series approach to competitive events. Tlie projected dates 
for implementation of new events; tlie dates for revision, elimination, or 
absorption of existing events to meet definitions and guidelines for competency- 
based events; plans for experimental events; and plans for evaluation are 
provided. 
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PUUrOSES, RATIONALE, AND DEFINITIONS 

The first step in tlie work of Corr.petitivc Events Reorganization Task Force 
members was to develop a set of purposes for DECA competitive events. The 
purposes were presented to the DECA Board of Directors and approval was given 
to proceed uith revising existing or developing new competitive events consistent 
with the f oil vjing nine purposes for conpetitive events: 

1, To contribute to the development of competencies needed for careers in 
marketing, merchandising, and management • 

2. To evaluate student achievement of the competencies through careful measure- 
ment devices* 

3* To provide opportunities for student recognition* 

A. To provide a constructive avenue for individual or group expression, initiative, 
and creativity* 

5. To motivate students to assume responsibility for self-improvement and self- 
discipline* 

6. To provide a vehicle for students to dem*onstrate their acquired competencies 
through individual and group activities* 

7. To assict students in acquiring a realistic self concept throvgh ir^^^v^Htial 
and group activities* 

8* To help students to participate in an environment of cooperation and competi- 
tion. 

9* To provide visibility for the educational goals and objectives of distributive 
education* 

The Task Force members also agreed on a definition for individual competitive 
events which received Board approval: 

h learning activity desicpted to cvzluaie a studcnt^s developr^cnt of the 
eoscntial competencies needed fov entry or advancement in marketing ^ 
merclumdioi'ng^ and management oceuyationc, u: which the student competes 
with other studentc and/or predetemined standards* 

It is these purposes and this definition that have guided the Task Force, the 
National DECA staff, and competency-based competitive events writers in the 
development of new events* 

It should be emphasized that the members of the DECA Competitive Events 
Reorj<anization Task Force recognized the fact that compcf-T vc events are only 
one of the ma4iy phases of the total DECA progrr.m of work* Likewise, DECA 
competitive events should be only one of the strategies used in assisting students 
Jn the development of the competencies needed in preparing and advancing in 
marketing, merchandising, and manager:ent careers* 

?r 21 ■ ^ ■ 



However, the Task Force members v;ere unanimous in their decision that the 
competitive events program had to be congruent with sound educational practices 
and had to enhance educatjonal purposes. Tlierefore, the Task Force members 
recommended that individual DECA competitive events be a learning activity 
designed to evaluate students' development of essential competencies needed for 
entry and/or advancement in the Tield of distribution- As visioned, the DECA 
competency-b*ased competitive events program will facilitate effective integra- 
tion of DECA as an integral part of the total distributive education instructional 
program. To do this, individual competitive events have been and will continue 
to be designed that enable students to engage in activities that will extend 
their interests and competencies for careers in distribution and measure the 
degree to which competencies have already been acquired. In effect, the 
competency-based events are demonstrations of occupational proficiency in 
marketing, merchandising, and management areas, which, of course, should be the 
goal of the distributiSve education curriculum. 

It was also believed by the Task Force that it is not sufficient to evaluate 
students in a single competency area, as appears to be true in the existing, 
individual competitive events. Students who are in training for careers in 
marketing, merchandising, and management need competencies in several instructional 
areas. Research studies, in fact, have generally shown that distributive educa- 
tion students need competencies as classified into ten instructional areas: 
advertisings communications, display, human relations, management, mathematics, 
merchandising, operations, product and/or service technology, and selling. The 
Task Force felt, therefore, that students^ought to be prepared to participate in 
coiupc tit xvc events xn all c f these xnotrucwxcnal areas. 

The Task Force also realized that there were several levels of competency 
in the distributive occupations. There were 'certain competencies needed by entry- 
level employees and far more needed by those planning to advance into managerial 
positions. For experimental purposes, the Task Force therefore decided to run 
pilot competitive events at two levels: master-employee and managdr-owner . 
Participants in each Division (High School or Junior Collegiate) must decide at 
which level they wish to compete. Obviously, .the master-employee level competi- 
tive, events will be less complex than the manager-owner events. 

The Task Force members also felt that a variety of valid evaluative styles 
ought to be prepared to measure competencies in these instructional areas. The 
writers for the individual competitive events were therefore instructed to be 
creative in the design of the events and to try to reflect as nearly as possible 
the actual business atmosphere in which the competencies would realistically be 
utilized. Therefore, competitive events were written that incorporate group 
decision making, role playing, demonstrations, explanations of case problems, 
operation of equipment and products normally associated v;ith certain distributive 
occupations (i.e., gasoline puii.ps, cash registers, creating displays, etc.), 
paper and pencil tests, in-store and on-site evaluations, etc. In fact, one of 
the 1976 national competency-based competitive events series will be conducted 
at a service station, one at a department store, one in a supermarket, and one 
In a hotel restaurant. Tlie theory, of course, l)eing that participants ought to 
demonstrate competency attainment in as realistic an environment as possible. 

Finally, the Task Force folt that the individual competitive events program 
ought to be focused on the career interests of the student-learners. Distributive 
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education students with similar career objectives ought to compete with each 
other on events designed to measure the compctencief; needed for entry or advance- 
ment in their chosen career area. In other words, students with career objectives 
in food marketing ought to compete with other students with similar career 
objectives on competencies needed by food marketers. Therefore, the Task Force 
made the decision to experiment with competitive events according to occupational 
category. Competitive events in four occupational categories will be conducted 
in 1976: food marketing, petroleum marketing, apparel and accessories, and 
food services. It is assumed that only DEC/i members with career interests in 
these four occupational categories will compete in this experimental program 
this year. 

COMPETENCY-BASED EVE>;TS AT 1976 NATIOIJAL CDC 

In at attempt to reflect the definition, purposes, and rationale for a series 
approach to competency-based events, the following is occurring at the 
1976 National Career Development Conference: 

1. The competency-based competitive events are being offered in four occupational 
categories: apparel and accessories, food marketing, petroleum marketing, 
and food services. 

2. The competitive events were developed as a result of research. Several 
research studies which identified competencies and/or tasks for managers 

food services industries were exa^iined . Lists of competencies were ^-^^Itten 
from the research studies and revalidated by advisory committees composed 
of workers in the appropriate occupations. The competencies identified by 
the advisory committees as being "most important" for workers in the 
appropriate occupations (apparel and accessories, food marketing, petroleum, 
and food services) were selected for evaluation at the 1976 National DECA 
Career Development Conference. (A listing of these competencies is 
available from National DECA.) 

3. Any DECA member who is competing in the competency-based events was asked 
to identify a career interest in either food marketing, petroleum, apparel 
and accessories, or food services. All participants will be competing with 
other DECA members who have identified similar career interests. 

4. All DECA members (High School or Junior Collegiate) who are competing in 
the competency-based eventsi, decided in advance of the National DECA Career 
Development Conference at which level to compete: master-employee or 

-manager-owner. They are only competing at one level. \ 

5. All DECA members (High Schocl and* Junior Collegiate) who arc competing in , 
the compeuncy-based events should be prepared to be evaluated on their 
performance in ten instructional areas: 

~Ad ver t i s ing — Ma t h ema tics 

—Co'mmunications —Merchnndi sing 

"Display —Operations 

—Human Relations ' —Product and/or Service Technology 

—Management —Selling 



Competitive events have been developed for all ten Instructional areas for 
each occupational category at master-employee and manager-owner levels. 
However, participants will not compete in all ten areas. The Task Force 
and national DECA staff have selected several events from the ten instruc- 
tional areas. All students will compete in at least three events. The 
students will not know in which events they will be competing until their 
debriefing session at the national CDC. In any event, all participants 
at each level (master-employee and nnager-ovner) must compete in all 
competitive events in their occupational area that appear on their schedule 
to be eligible for recognition. 

6. In order to compete in the competency-based competitive events at the Nation 
CDC, all DECA members should have competed in a similar program at the State 
level. 

7. At the National Career Development Conference, the following will occur with 
respect to participant recognition: 

a. The 1st, 2nd, and 3rd place winners in each competitive event at each 
level (master-employee and manager-owner) in each occupational category 
will be announced and recognition given. 

b. The scores each participant received on each competitive event will be 
add^d tpgether and a total score determined for each level in each 
occupational category. The 1st, 2nd, and 3rd place winners in each leve 
In each occupational category will be announced and awards given for eac 
Therefore, the 1st, 2nd, and 3rd place winners will be recognized for 
master-employee level and 1st, 2nd, and '3rd place winners for the 
manager-oOT.er level in all occupational categories: food marketing, 
petroleum marketing, food services, and apparel and accessories. 

The writers of the competitive events have determined a minimum standard 
of acceptable performance for each event. Thfese minimum standards have 
been added to determine a minimum sta^^dard of acceptable performance for 
each level in the occupational category. Those participants in each 
level of an occupational category who have tobal points above this 
minimum standard v;ill be announced and will receive a -certif icace or 
honor av;ard for demonstrating acceptable performance. These "standard 
of acceptable performance" awards will be determined separately for 
master-employee and manager-owner levels in each occupational category. 

8. The competoncy-based events are being offered^t both the High 

School an Junior Collegiate Division Conference. However, DECA members 
will be competing^ only with those from their own division. Both master- 
employee and manager-owner events are available for members of both student 
divisions of DECA. 



WHERE TO . . . FROM HERE 

As stated previously, the concept of the compctency-o.* d series approach 
to competitive events has been endorsed by the National DECA Board of Directorn. 
Existing participatory competitive events will be eliminated or absorbed into 
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the competency-based appronch at the 1978 Career Development Conference. Thus, 
the ex'icting events will be offered for the lost time in their present form at 
the 1977 Career Development Conference in Anaheim, California. In addition, a 
written competency-based event will be offered on an experimental basis at the 
1977 conference. At the 1978 Conference, a revised Group event and Outstanding 
Student of the Year event will be initiated on -an experimental basis. A brief 
description of these new experimental events is offered. 

Written Event 

Several members of the Task Force felt that a written event—rather than a 
participatory event— ought to be available for members who wished to compete 
but were uninterested in participatory-type competition. This new event would 
be somewhat parallel to the existing -anual competition; however, it should be 
competency-based and developed within an occupational category. Competency m • 
several instructional areas would have to be demonstrated through the written 
event; i.e., participant might demonstrate competency by describing in writing 
how to advertise a product, display a product, sell a product, train others m 
product knowledge and/or se ling techniques, compute price listings for several 
products, etc. Participants would also provide an oral explanation and/or 
defense of the written content at the National CDC. 

The National DECA Board of Directors has agreed to experiment with a ^nritton 
event at the 1977 Career Development Conference. The guidelines for such an 
event will be developed this Sunmer by a committee appointed by the Task Force 
under the direction of Roger Ditzenberger Distributive Teacher-Educator at the 

UniVerSXty Ol i^UllnuIU iuwa xu vycuui. aqj-o.^. ahv. r-~ 

disseminated to all States by October 1, 1976. This experimental written event 
will either be in appareL and accessories or food marketing. The event will be • 
thoroughly evaluated at the 1977 CDC. The Task Force will then recommend to the 
DECA Board of Directors based upon this evaluation whether or not to implement 
a written event as part of the competency-based c^,.r.petitive events structure. 

Group Events 

The Task Fb-rce was also asked to examine group events (chapter events) as 
part of the competitive events structure. The Task Forde has recommended that 
chapter or group competitive events be developed around the goals and objectives 
for the Distributive Education Clubs of America as determined through Steve 
Corbin's doctoral research conducted at Virginia Polytechnic Institute and State 
University. Guidelines for such events will be written in the Summer of 1977 and 
disseminated in the Fall of that year. An experimental event will be offered at 
the National CDC for both student divisions in 1978. The group event will be 
carefully evaluated and recommendations made concerning retention, expansion, 
or elimination of group competitive events. 

In the meantime, the concept and structure of the current chapter-of-the- 
ycar competitive event will remain intact. There is no immediate plan to 
eliminate or revise this event; however, beginning in 1978, no points will be 
earned for state and national competition. 
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Outr>tandinf: Student of the Year . \ 

Sevcal members of the Task Force felt that the concept of student of the 
year ought to be retained. They further felt this person should be both 
occupational] y competent and considerably involved with chapter, state, and/or 
national DECA activities, school activities, and service projects. Therefore, 
the Task Force recommended and the National DECA Board of Directors approved 
experimenting with a national Outstanding Student of the Year award in 1978, 
Guidelines will be written in the Summer of 1977 and disseminated in the Fall. 

< 

'Although the guidelines have not been written, it is the thinking of the 
CER Task Force that participants in the Outstanding Student of the Year event 
would compete in either the competency-based participatory events or the competency- 
based written events. In addition, the persons would submit documentation of 
their involvement in local, state, and national >DECA, school, and service 
activities. The guidelines for this documentation will probably be developed ^ 
by using Corbin's dissertation as a research base. Finally, Outstanding Student 
of the Year candidates would be interviewed regarding personal and prof essionc.! 
goals and accomplishments at the National CDC. Av;ards will be made to the 
outstanding student in each of the occupational categories for which competency- 
based competitive events are offered at the Conference. 

EVALUATION - 

The Task Force has been adamant about conducting thorough evaluative studies 
of the competitive events program. The feeling of the Task Force is that it is 
imperative thac v7e have unbiased research and evaluative data on t^e effects 
competitive events may be having upon the products of pur program. Relevant 
factors need to be delineated and comparisons made concerned with existing 
events; the experimental events; and, yes — perhaps even with no competitive 
events. 

Last year, the DECA Board approved and a sub-coinnittee of the Task Force 
awarded a contract to EDUXEK, Inc., from Lincoln, Nebraska, to conduct a study 
of the 1975 competitive events program. The experimental events V7erc evaluated 
to determine the degree to which the objectives of competitive events were being 
accomplished. 

The, results of the evaluation were indeed supportive of the competency- 
based competitive events. Judges, advisors, and students all felt the event:3 
were "on target" in meeting the objectives of competitive events. As stated in 
the summary of the evaluation report, "The purposes, of collecting this data (for 
the evaluation) denters around answering one question: Do the reorganized events 
accomplish two things — are they learning experiences for the scudcnts partici- 
pating in the events and are the reorganized events reflective of the skills 
required oT people working in the jobs simulated by the events? V7ith little 
qualification, the answer is yes."* 



^ An Evaluaiion of the New Competitive Evcnia DcHrpwd for DinirihuHpc 
■ Education Clubr. of /h::r vicars iVational Cavecr Dcx^c l o]vncni- Coufovcncc—Final 
Uepovt, 'JDUyEK^ Inc., Lincoln, Nebraska, July 1, 2975. 
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Personnel from EDUTEK, as part of the contract with DFXA, have "packaced" 
evaluative forms that will be utilized at the competency-based con-.petitive 
.events each year. Tlie CER Task Force has recommended that each conference be 
evaluated carefully to insure that educational objective? are being met. 

The CER Task Force has recom..iended that ail experimental events remain 
just that — experimental—until thorough evaluations have been completed' and 
the data analyzed. Dr. Steve Eggland, Distributive Teacher-Educator at the 
University of Nebraska, has Seen and will continue to give overall leadership 
to the research and evaluative phase of the competitive events program* 



TIMELINES 

The following is the timeline that was recently approved by the National 
Board of Directors. Minor changes may occur in the timeline; however, it can 
generally be assumed that the following wili occur with respect to the new 
competitive events structure through the Summer of 1978: 

Career Development Conference, 1976 

1. The following series events will be offered at both levels during the High 
School and Junior Collegiate Conferences: Apparel and Accessories, Food 
Marketing, Food Service, and Petroleum. 

2. Evaluation instruments vd.ll be administered to collect data on the competency- 
based competitive events,- ^ 

3. Current High School and Junior Collegiate creative events will be evaluated ^ 
for data regarding: manageability of increased numbers of entries, 

advantages of the current structure (e.g., coiran-:nity involve-ent, Chapter 
and individual recognition, learning activities, business involvement, etc.) 
and disadvantages of the current structure (e,g., guidelines not based on 
identified competencies, coordinator abuse, student abuse, judging abuse, 
etc.) 

Summer, 1976 

1. Continue to analyze evaluation data and submit recommendations to CER Task 
Force, national DECA staff, and DECA Board of Directors. 

2. Develop "format" for written events for either the apparel and accessories 
or food marketing occupational area, determine which written event td 
pilot (A&A or FI^l), and send guidelines to states by October 1, 1976. 

3. Develop ne\^competency-based competitive events for general merchandijing, 
advertising services, finance and credit, and rcul estate and revise and 
add events in food service and apparel and accessories. 

4. Clean up banfc of events for apparel and accessories, food service, food 
marketing, and petroleum. 

5. Collect data to determine four additional occupational areas in which to 
conduct competency-based cor.petitive events and develop plans to 
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validate or revalidate competencies for these four new occupational areas 
during 1976-1977- 

NOTE: During 1976-1977 the CER Task Force will develop for Board action 
at their Spring 1977 meeting , proposals concerned with the 
following: 

a. Month in which to hold the HS-CDC, 

b. Month in which to hold the JC-CDC, 

c. Number of participants eligible to compete from each state 
association for each division. 

d. Status of the current JC competitive events in the reorganizational 
structure. 

e. Recommendations on the fotinat/structure of CDC. 
Career Development Conference, 1977 

1. Competency-based series events will continue to be offered at both master- 
employee and manager-owner levels during the High Sckool and Juyiiov 
Collegiate Conferences in two occupational areas: apparel and accessories 
and food marketing. 

2. Petroleum and food service will be offered at master-employee and manager- 
^ owner levels during the High School Conference. 

3# Tetroleufn cLaJ food service will be offered at the manager cwncr level only 
during the Junior* Collegiate Conference. (No events in these two categories 
at the master-employee level at the JC Conference). 

4. General merchandising series events will be offered -at both levels during 
the High School and Junior Collegiate Conferences. 

5« Real estate series events to be offered at both levels during the Junior 
Collegiate Conference only. 

6« One v/ritten event will be offered and evaluated at the High School and 

Junior Collegiate CDCs in either apparel and accessories or food marketing. 
At this time plans do not- include two levels for written events. 

Summer, 1977 

1. Competency-based competitive events will be developed for four new occupa- 
tional areas. 

• ; 

2* Written events will be developed for two new occupational areas dopcnc^ing 
upon the ouCcor.ie of the evaluation conducted during; CDC, 1977 . 

3. Guidelines will be developed for Chapter (group) events and the Outstanding 
Student of the Year. 

4* States will be notified that ALL High School participating events will be 
absorbed into the new competency-based structure. 
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5, ^iSttites will be notified that Mcrchandifie Information .Manual and Area of 
distribution Manual will be dropped at CDC, 1978. 

b. states will be notified that Student of the Year will bo absorbed into the 
new event called Outstandintj Student of the Year at CDC, 1978- 

7* ^States will be notified that Chapter of Nthe Year event will ^rop the 
"competition points" — no points can be earned for state and national 
competition at CDC; 1978. 

Career Development Conference, 1978 . : 

1. The following competency-based series evoncs v;ill be offere^d at both master- 
employee and manager-owner levels curing the High School Conference: 
petroleum, food marketing, food ser^/ice, apparel and accessories, general 
merchandising, finance and credit, and advertising services. 

2. The following competency-based events will be offered at both master- 
employee and manager-owner levels during the Junior Collegiate CDC: food 
marketing, apparel and accessories, general merchandising, real estate, 
finance and credit and advertising services. 

3. Offeririg of food service and petroleum events during the Junior Collegiate 
Conference will be based on feedback from Junior Collef.iate Division 
members, evaluation, and Board action* 

At Icact tvc individual vrittcn cvcntG vill be offered for both High School 
and Junior Collegiate competition and e^'?.lv.Hted (depending upon evaluative 
data from 1977 CDC). > ^ 

5. At leasf one Chapter (group) event will be offered at both High School and 
Juyiidr Collegiate competition and evaluated* 

6. The Outstanding Student of the Year event wi]l be offered at both High School 

and Junior Collegiate Conferences and evaluated* 

* 

Summer, 1978 

Depending jpon evaluation data, recormendations by the CER Task Force, and 
decisions of th^ Board of Directors:* 

1. Competency-based series events will be developed and finalized for 12. 
occupaf'^nal areas* 

2. Written events will be expanded into at least six occupational areas or 
dropped. 

3. Evaluative data reviewed from cliapter event and decision made to revise, 
expand, or drop. 

4. Evaluative data reviewed from Outstanding Student of the Year event and 
decision made to revise, expand, or drop* 
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5. All Studies in Marketing to be dropped. 
^6. Decision to be made on Creative Marketing Project. 

7. Juni9r Collegiate decisions finalized. 

8. All decision commuricated throughout the membership by Fall, 1978. 

CONCLUSION 

Many distributive "education persons including students, teacher-coordinators, 
state supervisors, USOE representatives, and teacher educators have served on 
the Competitive Events Reorganization Task Force over the past four years. 
Tremendous philosophizi:ig and compromising and countless hour§ have been 
devoted to develop the competency-based competitive events program to its present 
structure. r The final decision on the events alv/ays was made, in review of the 
competency-based approach to vocational education curriculum development. 

Many teachers often ask, "How do I prepare my students to compete under this 
new system?" There is only really one aoswer: You nust provide learning 
experiences (classroom projects and activities and/or on-the-job activities) 
"that are specificaliy nec^d^ty persons employed in the occupational areas for 
which your students have career interests. 



The competitive events are based on the competencies needed to be success- 
ful in selected 'marketing occupations, llie competencies, when organized into a 
pattern, should comprise the major component of the distributive education 
curriculum. . Thus, if you provide for your students a distributive educaLxou 
vocational curriculum, they should be able to compete! 
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COMPETENCY^BASED COMPElinVE EVLiriS 

by 

Dr. Riclnml L Lynch- 



In 1972 a National Competilive Events Reorganization Tc*sk Forcewasappoinijci b/ tl' j CliuUfycTi 
of the Board of Directors of the Distributive Education Ciubs <if America. The To A Fore.' v:1s:r-^ed 
to examine the current compe^tive events program, study and rewkv/ alternatives to and/or 'nodr 
tions of the current competitive events program, and make appropriate rofcommcnflaliops to OECA 
Board of Directors. Mr. Wayne J. Harrison, Jr., Consultant for Marketing and Distributive Erl'jcation 
with the Wisconsin Department of Public Instruction, v^us appointed Chairman of this Ccrrijv t.tiv? 
Events Reorganizafion (CER) Task Force. 

The Task Force did review numerous alternatives to the existing competitive event:, px-grarn. 
After careful consideration, the Task Force elected to experiment wiih a series approaci-. to a com- 
petency-based compet^ive events pr^ram. The first pilot v^as conducted th2 nclioncl Career 
Development Conferences both High School and Junior Collegiate Divisions - in 1974 in the 
petroleum occupational category. In 1975 the competency-based series approach to cnnpftlti'.e 
events v/as held in two occupational aicas: petroleum and food marketing. By 1977, four r Jdi icia' 
occupational areas were added: food sen/ice, apparel & accessories, general merchandicp, and rea! 
estcte. 

At the 1976 Sprir?s meeting of the nalionrji Board of Directors, the dedsion vvas r^.ad-^ to fuiiy 
implement the concept of competency-oased competitive events at the 197B national Car<^cr De/rri^p 
ment Conferer.ce. Thus, all existing participatory events (i.e., job intea'iew, sales demoiistration, 
public speaking, advertising, etc.) have been absorbed into the new competency-based cppro^'ch 
or eliminated. The Board also gave approval to the Task Force to begin experimentation v;ith wriit':.! 
events. These new experimental events will also be competency based and must include an era' r'^feps? 
of the content submitted in writing by the student. The Board also approved developing guid:!i -'CS for 
Group (Chcpter) events, experimenfation to begin In 1978. All experimental evem<; will be evaluated 
before decisions aie made to offer the^vents on a recurring basis: 

The purpose of this ovea'ievv is to describe the concepts and philosonhy o' the compel^ nc> bas?1 
series approach to competitive events. The projected dates for imphmenta ion of new events; too 
dates for revision, eliminution, or absorption of existing events to meet defiritions and gjidclincs for 
competency-bjs(.d events; plans for experimental events; and plans for evaluax.on provided. 

Pl:RPOSES, RATIONALE, AND DEFINITIONS 

The fiist step in the v/ork of Competitive Events Reorganization Task Force members was to 
develop .a set of purposes for DECA competitive events. The purposes were prCbLMit^d to Uu^ DrCA 
Board of Directors nncJ approval was given to proceed with revising existing or dovuloping new com 
petitivo events consistent with the following nine purposes for competitive events: 



1. 10 contribute to the cjevelopmcm of competencies needed for careers in maikcta g, mcrcl cnjis 
ing, and management. 
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2- To evaluate student acfiievement of the compotuncies throutjh careful me. ourement devices. 

3. To provide opportunities for student recognition. 

s 

4. To provide a construct/ve avenue for individual or group expression, initiative, and creativity. 

5. To ritotivate students to assume responsibility for self-improvement and seif-discipline. 

6. To provide a vehicle for students to du'monstrate^heir acquired competencies through individual 
and group activities. 

r 

7. To as:-ist students in acquiring a realistic self concept through individual and group activities. 

8. To help students to participdte in an environment of cooperation and competition. 

9. To provide visibility for the educational goals and objectives of distributive education. 

The Task Force members also agreed on a definition for individual competitive events v»/hich 
received Board approval: 

A loarning activity designed to evaluate a student's development of the essential compe- 
tencies needed for entry or advancement in marketing, merchandising, and management 
occupations, in v^hich the student competes v/ith other students and/or predetermined 
standards. 

It is these purposes and this definition that have guided the Task Force, the National DECA stdff, 
and competency-based co^petiti^'e evc As writers in the development of new events. 

It should be emphasized that the members of the DECA Competitive Events Reorganization T;5*^. 
Force recognized the fact tliat competitive events are only one of the many pharos of the total DECA 
piogram of v^ork. Likewise, DECA competitive events should be only one of the strategies used in 
assisting students in the development of the competencies needed in preparing and aJvancing in 
marketing, merchandising, and management careers. * 

However, the Task Force members were unanimous in their decision that the competitive events 
program had to be con^^ruent with sound educational practices and had to enhance educational pjr 
poses. Therefore, the Task Force members recommended that individual DECA competitive events be 
a learning activity designed to evaluate students' development of essential competencies needed for 
entry and/or advancement in the field of distribution. As visioned, the DECA competcncy-bdSLd 
competitive events program wiil facilitate effective integration of DECA as an integral part of the tolji 
distributive education instructional program. To do this, individual competitive events have bcci 
and wiil continue to be desigr.jo that enable students to engage in activities that will extend their 
interests and competencies for careers in distribution and measure the degree to which compcttncitv 
have already been acquired. In effect, the competency based cherts are demonstrations of occupa 
tional proficiency in mu.keting, merchandising, and management areai:, whiCh, of course, should be 
the goal of the distributive education curriculum. 

It was a\^o belic</cd by the Task Force that it is not sufficient to evaluate students in a sinnic 
competency a ..a, as appears to he true in the existing .ndividual competitive events. Students who .ire 
in traini^uj for careers in marketing, merchandising, and managenicnl need competencies in scv. lul 
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insttuuj^onul ar*jc:^. nt'.^eijrch audiiiS, in fuct, have (jcji.cr^iiiy sho.vn tfic'ii dii.Ui!>ulive cJuculio''i siU'Il;'!.. 
need compete cico dS cljssificd into ten iniitruLtioiuil drc\js: ddvertisinij, cufnmuni(,j:ioiiS, di..,^. . 
human tckitions mai.uijrment, math'jmalicG, meicli.n»di:ir»(j, o|;crjtiOf»s, producl cind/or s.:amcw 
tcchnoloyy, and ccllinj. The Task Force felt, ilicroion^, XhiiX biuCcnXs ouyiit to bo [)ru|;i»red to piUti- 
cipate in competitive events in cjII of these instructional areas. 

The Task Forcj also realized that there were st'veral levels of competency in the distnbutlvj 
occupations. There v,erc certain competencies needed f)y cntiy luel employee^ and far niore ncoc'.J 
by tliose planninij to cuivance into managerial positions. For experimental n^J'poses, the ^cl^^ For^.e, 
therefore, decided to run pilot competitive events at two levels: master employee and niundgtr-ovvniM. 
Participants in each Division fHiyh Schooi oi Junior Culloyiatel'must decide at which luvel they v.i !i 
to compc^te. Obviously<^e master-employee level competitive evcriis will be less complex than tiie 
nrtanacjerowner evgrfts. 

The Task Force members also felt that a variety of valid evaluative styles ought to be prepared 
to measure competencies in these instructional areas. The writers for the indiv.doal competitive 
events were therefore instructed to be creativ'e in the design of the events and to try toVeflect co 
nearly as possible the actual business atmosphere in which the'competencies wouid realistically Lj 
utilized. Therefore, competitive events were written that incorporate group decision making, rolt: 
playing, dcmonstratior^, explanations of case problems, operation of equipment and products nor.Tiui- 
ly associafed with certain distributive occupations (i.e., gasoline pumps, cash registers, creating Jis 
plays, etc.), paper and pencil tests, in-store and on-site evaluations, etc. National competency-bas.ri 
competitive events series have been conducted at petroleum training centers, restc^rants, servicv 
stations, department storey and supermarkets. The theory, of course, being that participants ougid 
to demonstrate competency attainment in as realistic an environment as possible. , 

Finally, the Task Force felt that the individual competitive -eyents pro{,ram cjght tc be focused 
on the career interests of the student-learners. Distributive education students with similar care^i ob- 
jectives c'jght tc compete with each other on events designed to measure tiie competencies neeaed 
for entry or advancement in tfieir chosen career area. In other words, sfibdonth with career objecti.'cs 
in food m:.'k(?ting ouyht to compete with other students with similar career objectives ori compcten 
cies needed by food m.arketers. Therefore, the Task Force made the decision to experiment^ with 
competitive events according to occupational category. The categories (or classifications) are those 
identifi3d by the U. S. Office of Education as the Instructional Program Codes foi Distributive Eciuta 
tion. Competitive events in eight occupational categories are curicntly being conducted, advertisiiio 
services, apparel & accessories, finance & credit, food marketing, food service, general merchandif^a, 
petroleum, and real estate. 

COMPETENCN^ASED EVENTS AT NATIONAL CDC 

In an attcn^pt to reflect the definition, purposes, and rationale for a ^erie^ dpproacli to com 
potency b '^eJ events, the following is occurring at the National Career Developmcra Conferences: 

1. The competency based competitive events are being offered in eight occupational categoric^, 
advertising services, apparel & accessories, finance & credit, food marketing, food service, genc.u.1 
merchandise, petroleum, and leal estate. 

2. The competitive evi^nts were developed as a result of research. Several research studies vvf.lch 
identified competencies and/oi tasks for managers and enipioyces in the specifi?; occupatio.u I 
arcj, such as c^pparel and accessories, food Miarketing, petroleum, and food service industr^.o 
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were examiru'd, Llsvs of coinpcMtnLiun were \vritlen from Xhc resccjrch studies end revali i t'- .' 
by advisory cornmitteus composed of workers in the appropriate occiJ[).jnons, Thu cunipoteni cs 
identified i)y the advisory com!niti»;es as beinc) "most impostdnt" for woi kc»rs in llie ijppropiui 'j 
occupations (dp{.»arel & accessories, foo;J rn irkeliny, (jftlrolcum. etc) vvpro sult-ctPd for evcikir- 
tion at the National DCCA Career Development Conference, (Listinfjsof ilietx? ccnpetencies art 
• available from the DECA Related Materials Service.) 

3. Any DECA member who is compctinQ in the competency-bci^ed events identifies the occupa- 
tional area for competition according to his/her career interest. All p^rtijip^nts will bo corripctif j 
with other DECA members vyhc have identified similar career interests. 

As ' All DECA members (High School or Junior Coilegiate) who are competing in the competency- 
based events decide in advance of the National DECA Career Development Con rt*-t nee at whicli 
level to compete, master employee *or manager-owner. They are only conipeting at one levr;', 

5. AlipECA members (High School and Junior Collegiiite) who are competing in the competency 
bas;:;d events should be prepared to be evaluated on their performance in ten instru:tional ared^ 

— Advertising 

— Communications 

— Display 
" Human Relations 

— Management 

Competitive events have been developed for all ten instructional ^ar^^o". for each occupation j! 
category at. master-employee and manager-owner levels. However, pariicipants v/i'l not compote 
in all ten areas. The Task Force and national DECA staff have selected soverai '^vents from the 
' ten instrjcticnn! areas. Ail student: vvi!! compete in oc ieast ihroe event:. The uludc;.ts will r,:\ 
know in v/hich events they will be competing until their briefing seision at the nalional CDC 
In any event, all participants at each level (master-employee and manag:}r-c.vner} must corripc;'^ 
in all competitive events in their occupational area that appear on their scliodute to be elicjbL 
for recognition, 

6. In order to compete in the competencv-based competitive events at the National Cr3C. all DECA 
members should have competed in a similar program at the Slaie level, 

7. At the National Career Development Conference, the following wi!! occur with respect to prrti 
cipant recognition: 

a. The 1st, 2nd and 3rd place winners in each competitive event at each level (rnuster empioyce 
and manager-owner) in each occupational category will be announced and rccoyiiiticn givurt. 
Recognition will be given for finalists {4th-8th place). 

♦ 

b. The scores each participant received on each connpetitive event wiM bii addrd together a id 
a total score determined for each level in each occuputional category. The 1st, 2nu and 3rJ 
place v/mnors in each level in each occupational category will bd jnnounccd and a\y?ras 
given for each. Therefore, the 1st, 2nd and 3rd place winneis will be rccognircd for mastc: 
employee level and 1st, 2nd and 3rd place winnrrs for tha manager owner level in all occu 
pational categories. Finalists (^ith-Bth) v^ili also be recogni7ed. 



— Mathematics 

— Merchandising 

— Operations 

— Product and/or Service Technology 

— Selling 



ERIC 



35 



c. The writers of the competitivo events have determined a minimum standard of acceptijbk* 
performance, for each event. These minimum standards have been added lo determine a 
minimum standard of acceptable performance foi each level in the occupational catetjory. 
Those participants in each level of an occupational category who have total points above ^ 
this minimum standard will be announced and will receive a certificate or honor award for 
demonstrating acceptable ^performance. These© "standard of acceptable performance" 
awards will be determined separately for master-employee and manager owner levels in each 
occupational category. 

8. The ccmjjetency-based events are being offered at both the High School and Junior Colleginte 
Division Conferences. However, DECA members will be competing only with those from their 
own division. Both master-employee and manager-owner events are available for members Qf both 
student divisions of DECA. The following chart identifies the occupational areas and levels 
^ proposed* for the 1978 Career Development Conference: 





HIGH SCHOOL 


JUNIOR 


COLLEGIATE 




ME 


MO 


\ ME 


MO 


Advertising Services 


X 




X 


X * 


Apparel & Accessories 


X 


X 


X 


X 


Finance & Credit ' • 


X 


X 


,x 


X 


Food Marketing 


X 


X 


X 


X 


Food Service 


X 


X 




X . 


Genera! Merchandise ^ 


X 


X , 


X 


X 


Petroleum 


X 


X 




X 


Real Estate 




-V 


X 


X 



*NOTE; Final decisions on Junior Collegiate competition were not available at publicdtiond^te. 



WHERETO. /. . . FROM HERE 

As stated previously, the concept of the competency-based series approach to competitive 
events has boen endorsed by the National DECA Board of Directors. Existing High School partici- 
pator/ competitive .events have been eliminated or absorbed into the compctency-bciSed approach. 
In addition, written competency-based events will be offered on an experimental basis at the 1578 
Cotn.ferences. A revised Group event will be initiated on an experimental basis in the near future. 
A brief description of these new experimental events is offered. 

*. 

Written Event 

Several members of the Task Force felt that a written event — rather than a participatory event - 
ought to be available for members who wished to compete but were uninterested ir .participatory 
type competition. This new event would be somewh.ui parallel to the existing manual competition, 
however, it should be competency-based and developed within an occupational . jgory. Competency 
in sji/crol instructional areas would have to be demonstrated through the written event, i.e., partici 
pant might dsinonstr^te competency by describing in writing how to advertise a product, display a 
product, sell a product, train others in product knowledge and/or selling techniques, compute price 
listings for several products, etc. Particiodnts would ulso provide an oral explanation and/or defense 
of the written content at the National CDC. 
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Tl)t Isljtiunal DCCA Bodfct o\ Directors agreed to cxjKTimcnt with the apparel & acce*;sories 
vvritlun t v<in dt U)^ 19/7 Career Development Conferonco. The (juidehncs Vv'ere developed during !p.j 
Summer oi U)76 by .1 Lor.'nuttie appointed by tlic Tai>k Fofce under the direction of Roger Ditzen 
bercjer, D[;,tnbut»ve JcMwi Educjtor at the Uruversity of Norlliern Icwa in Cedar Falls. Experimentj! 
vvTitteri iv:jnls vj\\\ he offered in a|)[)arel and accossories and food marketing during tlie'1978 Career 
Developfi.ijit Conference. The Tusk Force will recommend to the DECA Board of Directors based 
upon evaluaiion whuUicr or not to implement written events as part ol the competency-baaed com- 
petitive (ivrnts :jtructure.. ^ 

Croup E\-'Ptr - High Srhr^ol Division • / 

The Task Force v%as also asked to examine group events (chapter eveats) as part the com- 
pctilis/d Lvi.nrs siructure. The Ta:k Force has recommended tliat chapter or group competitive events 
be develOjj'jd uruund tlie goals and objectives for the Distrihutive Education Clubs of America as de- 
termined thiough Steve Cofbin's doclordi tc^earch conducted at Virginia Polyiechnic Institute and 
State Univ'irsily. Guidelines for such events will be developed and disseminated at the National High 
School CDC inl 978. 

In the muantime, the concept and structure for the curient Chapter of the Year competitive 
event will remain intact. However, beginning in 1977, no points will be earned for state and national 
competition. Sections 6, 7, 8 and 9 have been eliminated. 

EVALUATIOi^* ^ * 

The T:^k Force lias been ad-marvt about conducting thorough evaluat'v'o studies 0^ the com- 
petitive tMOtWo program. The feeling of the Task Force is that it is imperative that v\e have unbiased 
research an* J evaluative data on tlie effects competitive events may be having upon the products of 
our proyrann. Relevant factors n'bscl^to be delineated and comparisons made concerned with exi:ting 
events, the exp-riin^nta! events; and, yes — perhaps even with no competitive events. 

In 197b, the DECA Board approved and a sub-committee of the Task Force av.jrutd a coi.tiact 
to EDUTEK, inc., from Lincoln, Nebraska, to conduct a study of the 1975 competitive events pro- 
gram. The tixpcnmental events were evaluated to determine the degree to vvliich the objectives cf 
competitive events were being accomplished. 

The results of tlie evaluation were indeed supportive of the competency-basjd competiti.'e 
events. JuJ^jCS, advisors, and students all felt the events were "on target" in meetli.j the objectives 
of competitive events. As stated in the summary of the evaluation ;c.oOit, "the purposes of collect- 
ing this data (for the evaluation) centers around answering one question: Do the reorganized events 
^ accomplish tv-'O thinns - are they learning experiences for tlie rtudants participating in the events and 
are the reory^iiLzed events reflective of the skills required of people working in the jobs simulated by 
the events? Witn little qualification, the answer is yes."* 
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'Afi Hyaluoliun of tho New Coinpetitiw Lvonts Dcsiyiuid for Distrilnitivo education Clubs of 
America's fx.itianji ducvr Dnveloprnvnt Confi:f.:iiu ~ FJnJ ficport, EDUTEis, Inc., Lincoln, I'Jdncs- 
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Pursonr*f.l from EDUTCK, as part of the contract with DECA, \y<we "packucjud" evaluai'v^* 
fuims tiuit will b<j utilizttJ 'at the competency Inisod competitive events each year. The CER Tj.k 
Forte has rLcrjinniuncJt.'J ;hat each canrcience be evciluated carefully to insure that educational ob- 
jectives are boincj met. 

^he CER Task Force has recommended that all experimental events remain just that - experi- 
ental - uiilil ihorojc^h evaluations havw been completed and the data analyzed. Dr. Steve Eggland, 
Distributive Teochjr-Educator at the University of Nebraska, has been and will continue to give ovtr- 
all leadership to the rcsjijrch and evtiluative phuse of the competitive events program. 




^ CONCLUSION _ ^ • 

Many distributive education persons incluaing students, teacher-coordinators, state supervisors, 
USOE repreceniativcs, ar d teacher, educators have served on the Competitive Events Reorganization 
Taf;k Forcj ovjr the years, 'iremendous philosophizing and compromising and countless hours have 
becM/devOted to develop the competency based competitive events program to its present structure. 
The, final decision on the events was always made in review of the competency-based approach to 
vocational education curriculum development. 

Many teaches often ^sk, "How do I prepare my students to compete under this new system"? 
There is onl/ reaily one ansv.or. You must provide learning experiences (classroom projects and oC- 
tivitles and/o. on thc-job activities) that are specifically needed by persons employed in the occupa- 
tional areas for which your students have career interests. 

The competitive events are based on the competencies needed to be succcessful in selecced 
marketing cccupntions. The competencies, when organized into a pattern, should cortip^ise the n-iujor 
component of the distributive education Curriculum. Thus, if you provide for your students a distribu- 
tive ^^ducation vocational curriculum, they should be able to compete! 
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APPENDIX C 
Workshop Agendas 



WRITERS' WORKSHOP 
Competency-Based Events 
October 30, 1976 



9:30 - 9:45 Coffee 



9:45 12:00 Travel regulations 

Chart for developing events 
Time lines 

Paper on competency-based eVents 
^ Sample event review 

Guide for writing events 
Checklist for Covering events 
Example cover paper 



12:00 - 1:30 Lunch 
1:30 - Develop Event V 
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\ WRITERS' WORKSHOP 

Competency-Based Events 
December 11, 1976 

9:30 - 9:45 Coffee 

9:45 - 12:00 Review of Problems and Procedures 

12:00 - 1:30 Lunch 

1:30 - Event finalized in format for typist 
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WRITERS' WORKSHOP 
Competency-Based Events 
January 22, 1977 

9:30 - 9:45 -^ffee 

9:45 - 12:00 Review events, discuss corrections 

12:00 - 1:30 Lunch 

1:30 - 4:00 Edit events 

4:00 - Discuss new event areas and make assignments 
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WRITERS' WORKSHOP 
Competency-Based Events 
June 28, 1977 

9:00 - 9:30 Coffee and Organization 

9:30 - 12:00 Write 

12:00 - 1:30 Lunch' 

1:30 - 4:30 Write 
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WRITERS' WORKSHOP 
Competency-Based Events 
'September 23, 1977 

/ 

3:15 p.m. - Edit typed events, make corrections 
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APPENDIX D 



Flow Chart of 
Activities 
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Oct I Nov I Dec \ Jan | Feb | Mar | Apr | May I June | July I Aug | Sept | Oct-March 
1. Project approved, October 19, 1976 



2. 


Preparation for v/orkshop on October 30, 1976 




3. 


Conducted orientation v/orkshop October 30., 1976 






Hired typist - December 1, 1976 




5. 


Conducted v/orkshop to set up events in format for typist. 


December 11, 1976. 


6. 


Quarterly report December 15, 1976 




7. 


Conducted v/orkshop to edit events, January 22, 1977 




8. 


Quarterly report March 15, 1977, 




9. 


Events typed in final format by May 31 




10. 


National DECA identified competencies for four additional 


areas. May 31, 1977 


11. 


Quarterly report June 15 > 1977 




12. 


Conducted v/riters' v/orkshop to put events in final format 


for typist, June 28 , 1977 


13. 


Hired typist June, 1977 




H\. 


Conducted v/orkshop to edit typist events, Septernber 23, 1977. 
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Events in final format for dissemination, January 31, 1978 
Pinal report March 21, 1,973 





47 



/ 

/ 



APPENDIX E 
Writers 
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C0MPJ-:'ri;;HCY-13 


ASHD EV'iCiVX 
PHASK I 




Writer 


School 




Competency-l^ar^od Event Scries 


Bill Childoro 
Bill Gottschlich 


Jeff or sent own 
Newport ILS. 


H.S. 


Food Marketing-Performance 
Food Market jng~V/ritten 


Dudley Berthold 


Ballard H,S, 




Petroleum-Performance 


Carol Sparks 
Cindy Greenlee 


Eastern ILS. 
Pleasure Ridg 


e ?k. 


General Merchandise-Perf orriance 
General Merchandise-Written 


Jane Muenzor 
Roger AiTiburGoy 


Atherton H.S. 
Montgomery Co 


. H.S. 


Appare> & Acccssories-Perf orriance 
Apparel & Accessories--V;ritten 


Tasso Harris 
Alice Stravolernos 


Valley H.S. 
V/estport H.S, 




Food Service-Performance 
Pood Service-VJritten 


Helen Hoffman 
Dennis Lei/is 


Pulaski Co. H 
Bardstown H.S 


.s. 


Real Estate-Performance 
Real Estate-V/ritten 


Nancy Shuck 
Joe Burton 


Prank] in Co . 
Pulaski Co. H 


Voc, 
.S. 


Finance & Credit-Perf orr.ance 
Finance & Credit-VJritten 


David Reid 
Richard Lyons 


Stuart H.S/ 
Meade Co. Voc 




Advertising Service-Perf ormance 
Advv:.rtising Service-Viritten 
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COl^ETENCY-BASED EVEkl VJRITERS 
PHASE II 



'Automotive Parts Sales 

J ' Written - Dennis Lewis 

Performance - Bill Gottschlich 



Recreation & Tourism 

Written - Evelyn Watson 
Performance - Nancy Shuck 



Transportation 

Written - David Reid 
Performance - Evelyn VJatson 



Industrial Sales 

Written - Nancy Shuck 
Performance - Bill Childers 
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APPENDIX F 
Sample Event 
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CIIEC);i/J.ST FOR DKVICLOiaKG 
COMPETLMCY-IiASKD EVENTS 



Occupational Category 
Level 

Instructional Area 

Evaluation Method (Perf orraance or h'ritten) 

Length of Event 
Objective of -this Event 
Brief Description of Event 
Competencies to be Tested 
Minimum level of performance 
In::tructions to Event Chairperson 
Material Needs 

InstAictions to Judges (Perf orir.ance Events) 
Instructions to Student 

Rating Sheet for each Participant (Performance Events) 
Overall Rating Sheet 
Facility Layout 

List of supplies and personnel needed to. conduct the event 
Answer Key if needed 



Instructional Area: Advertising 
Level: Master Employee 
Evaluation Method: Performance 



KENTUCKY 



ADVISORY co::mittee 

Mrs* Harris 
Bacon *s 

^ Mr* Hertzman 

Hertzman's Mens' and Boys' Shop 

Ms. K=>ren Wegner 
Susie's Casuals 

REFERENCES 

Fashion Marketing and Merchandising , Ruth Tolman 
Bobfas-Merrill Fashion Series 

Interstate Distributive Education Curriculum Consortiuni 



Written by: Jane Mucnzar 
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Occupational Category: Fasliion Apparel and ^Accessories 



Level: 



ter Dnployee 



Instructional Area: Advertising 



Evaluation Method: Performance 



r 



Obiective of this Event : 

To evaluate the student's skill in identifying the important facts con- 
cerning advertised merchandise *and hew merchandise facts' could be used 
to enhance personal selling and display. 



The participant will review a copy of the adver Isement and view the 
advertised merchandise. Each participant v'l.i prepare a fact sheet and 
orally present the pertinent information to the judges. 



Competencies tested by this particular Event : (This event may not test 
all of the potential competencies*) 

4 

Attitude that advertising should be supplemented by attractive displays 
and an efficient sales force. 

Knowledge of the prices, available sizes, colors, styles, or models of 
merchandise being advertised in order to better promote or sell. 



Minimum Level of Performance : 
To be determined fey the judges. 



Instructions to Event Giairpcrscn : (Include materials needed) 

!♦ Students will be assigned a number for identification. Advisor shoald 
check to see that students adhere to the schedule. 

2. Students will prepare in the preparation area. They will have 10 

minutes to study the advertisement, complete the Tact sheet, and view 
the advertised merchandise. 
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Occupational Category: Fashion Aj^parel and Accessories 



Level: Master Employee 
Instructional Area: Advertising 
Evaluation Method; Performance 



Instructions to Event Chairperson : (continued) 

3. Students will prepare in an area separate from the judging area. 

4» Student performance will be judged according to the provided rating 
sheet. Five minutes is allowed for presenting facts, display, and 
selling* 

5. The following listed materials should be provided: 

a. 7 copies of the advertisement (the series director will arrange 
with a local store ^or a current ad along with an assortment 

of merchandise for display) 

b. .copies of advertising fact sheet (1 per student) 

c*^ overall rating sheet (1) 

d. rating sheets 

e. instructions for students, chairperson, and judges 

6. Submit all rating sheets and materials to series director. 

Instructions to Judges : 

1. Judges will be responsible for rating students according to the 
attached rating sheet. 

2* Students are instructed to present merchandise facts and how they would 
display and sell merchandise. Please feel free to question students. 
Collect fact sheet when student enters the room. Five minutes is 
allowed for presentation and rating. 

3. Average the three judges' scores for each student. 

4» Record scores on overall rating sheet. 

5» Place individual rating sheets and student fact sheets in envelope; 
give to advisor in charge. 

6. Be sure student number is on each rating sheet. 
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Occupational Category: Fashion Apparel and Accessories 
Level: Master Employee 
Instructional Area: Advertising 
Evaluation Method: Performance 



Instructions to Students Participating in this Event ; 

!• Ten minutes is allowed for studying the advertisement and merchandise, 
completing the fact sheet, and considering how this information could 
be used in personal selling and display. 

2. You will be called to the judges' room for an oral presentation of the 
facts about the advertised merchandise, how it could be displayed and 
the selling appeals which could be used. 

3» Give your completed fact sheet to the judge when you enter the room. 
You will have 5 minutes to present your facts, sales appeals, and dis- 
play ideas (s). 

4* You will be rated according to the attached rating sheet. 

5. You may leave the area when you have completed the interview with the 
judges. 
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Occupational Category: Fashion Apparel and Accessories 
Level: Master Employee 
Instru"cl:ional Area: Advertising 
Evaluation Method: Performance 

ADVERTISING FACT SHEET 



Name of Store: 
Location,: 1234 
Shopping Hours: 
Telephone Ho. : 



( 



Description: 

a. Fabric or I^laterial 

b. Styles, Shapes 

c. Colors 

d. Sizes 



e. Sale Price 



f. Original Price 



Stud It No. 



V- 
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Occupational Category: Fashion Apparel and Accessories 
Level: Master Employee' 
Instructional Area: Advertising 
Evaluation Method: Performance 



RATDJG SHEET 

Student No. 

Score from Advertising Fact Sheet 

5 points for each correct line (possible 50 "points) 
ORAL PRESENTATION R^VTIXG SHEET 



1. How well did student present facts about advertised merchandise? 



a few facts 


most of the facts 


all of the facts 


0 1 2 3 A 5 6 


7 8 9 10 11 12 13 lA 


15 16 17 18 19 20 


2. Did student 
merchandise? 


suggest other ways of displaying advertised v 


poorly 


convincingly 


verv convincinelv 


12 3 


A 5 6 7 


8 9 10 


3. Did student 


suggest uses for merchandise? 




ineffectively 


partially effective 


ef f ectivclv 


• 1 2 3 


A 5 6 7 


8 9 10 



4. Did stuu^at demonstrate knowledge of merchandise other than 
shown on facts sheet? (Such as hanging ticket, labels, and 
general knowledge) 



very little some a ^reat anount 

12 3 A 5 6 7 8 9 10 



TOTAL POINTS 



Occupational Category: Fashion Apparel and Accessories 
Level: Master Employee 
Instructional Area: Advertising 
Evaluation Method: Performance 



FACILITY LAYOUT 



Preparation Room: 



X 



Student 



X 



Student 



Student 



Student 



Event Room: 



X 

t 



Judges 



0 



St;udent 



Chairperson 



Specifications : 

Preparation Room - 2 tables, 4 chairs 
Event Room: 2 tables, 4 chairs 
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Occupational Category: Fashion Apparel and Accessories 
Level: Master Employee 
Instructional Area: Advertising 
Evaluation Method: Performance 



EVENT 
Advertising 



SUPPLIES & PERSONNEL NEEDED TO CONDUCT EVENT 



SUPPLIES 

Instructions to* Chairperson CI) 

Instructions to Students 

Rating sheets (3 per student) 

Overall rating sheet (1) 

Copies of advertisement (7) 

Samples of Advertised 
Merchandise (3) 

Advertising fact sheet (1 per-^ 
student) ' 

Series schedules (3) 

3 Judges^ packets: 
- rating sheets 



- advertising fact sheet 

- instructions to judges 

- 1 copy of event 

- 3 pencils 



PERSONNEL 
1 Chairperson 
1 Assistant 
3 Judges 



SCHEDULING 

TOTAL TJim INVOLVED: 

Total Preparation and Instruction 10 min. 

Total Participation Time 5 min« 

TOTAL TIME NEEDED FOR THIS EVENT 15 inin. 
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D 

^ Instructional .'^jrx^a: HUMAN RELATIONS 

S 

„ Level: Master Employee 

J) 

Evaluation Method: V.ritten 

I 
A 
L 



M 
A 
R 
K 
E 
T 
I 
N 
G 
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Ai7/TscaY cc:-:'.iTr£^ 



Mr. James C. VJilsoii, Owner-.Manager 
Wilson Lumber Yard 
Warsaw , Kentucky 

Mrs. Louise V?ilson, Sales Representative 
Wilson Lumber Yard 
VJarsav;, Kentucky 

Mr. Phillip Perry, Sales Representative 
Harrod-Car ter , Inc . 
Frankfort ,^ Kentucky 



Retail Sel ling, Yvonne Gallcgos Bodle^ Joseph A. Corey; Gregg Division/ 
McGraw-Kill Book Company/ St. Louis, Missouri; 1972. 

Retailing P rinciples and Practices ^ 5th Ed., G. Henry Ricaert, V^arren 
C'^Heyer," Peter G'.'liaines; Gregg Division/McGraw-Hill Book 
Company ; St. Louis , Missouri; 1972 . 

Fundamentals O f Selling, 9th Ed. , John W. Wingate, CArroll A. Nolan; 

South-uostorn Publishing Company; Cincinnati, Ohio; 1969. 



VtVitten by: Ms. Nancy M. Shuck 
D,E. Instructor 
Franklin Co. Area Voc. Ed. Cn 
Frankfort , Kentucky 
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Oocuralioura CalefOT: industrial Mar]:ctincj 
Loved: Master Employee 
Insti'ucticnal Area; Human Relations 
Evaluation Kctliod: Written 

Ob ^cclivo of this event : 

, In the total series, the participant v;ill be evaluated in several 
instructional areas. This eve?nt v/ill evaluate the hantan relations 
area. 



Brief ] >3 r>criptjon of this e vent : 

The participant will be given 25 minutes to complete this test. This 
test is composed of 15 true or false, 15 matching, and 10 multiple- 
choice questions. Each question is worth 2 1/2 points. 



ERIC 



Comoejx^ncio tested b y this p ai r:jcu]ar event: (Tnis event 'may not test 
all of the poienrial coTipeuencies. ) 

1, Maintain appearance and health. 

2, Demonstrate appropriate ethics suc!i as integrity and honesty. 

3, Convey a positive image of self and firra. 

4* Maintain positive attitude toward individual responsibilities and/ 
or department and company operations. 

5. Treat others as individuals. 

6. Demonstrate initiative in dealing v;ith customers, other employees, 
and managers. 

7. Ass .me a shared responsibility for success or failure of the v;ork 
group. 

Mlnji:urn Level o f Porfonivince : 
90% 

64 
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0::cupatic>!ia3 CuUzorj: Indus Lrial Market incj 
Level: Master Kmployoe 
Instructional Ai'oa: Human Relations 
Evaluate on Mjlhod: Written 

Instruct .1 ens to Event Cnairpcrson: (Include materials needed) 

1. Distribute all materials to participants* (Participants must 
demonstrate an understanding of time restrictions*) 

2. Give "Instructions to Participants*" 

3* At the end of testing period, collect all tests, ansv;er sheets 
and pencils. 

4, Be sure participant's identification number is written on answer 
sheet* 

5, Return tests to packet and turn in with ansv;or sheets to tabuJc.tion 
center* Ansv;er sheets v;ill be graded in tabulation center by a 
mechanical device* 

6, Check to see if you have the materials below: 
Materials Furnished : 

a» 1 Instructions to Event Chairperson 

b* Instructions to Participants (1 per participant) 

c* Tests (1 per' participant) 

d. No* 2 Pencils (1 per participant) 

e. _ Ansv;er Sheets (1 per participant) 
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OccupaUoiiai Catccory: industrial Markatiny 
level: Master Em-loyce 
Instruct'iorial i^a-ea: Human Relations 
Evaluation Molhod: V.'i'itton 

Instrugtl or! " to Sludonts Partic jp^'-^^r r. i't tMs Event; 

1. Do youx" ov.'n work. 

2. Place all ansv.'ers on the answer -^heet provided, ( Do not v/rite 
on test.s . ) 

3. You v;ill have approximately 25 minutes for this section. 

4. Don't waste time' — pass over any question you can't answer quickly, 

5. You may return to unanswered questions if you have time. 

6. Be sure your identification niuiiber is on your ansv;cr sheet. 
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Occupational Calecoi'y: IndaoL^ial J^larkctincj 
Level: Master Employee 
Instructional Area: Human Relations 
Evaluation M-thod: Written 



TEST 



SECTIOI^ I> True or F alse. If the statement is true, fill in the first 
blank on your ansv/er slieet; if the statement is false, fill 
in the second blank on your answer shoe^. Be sure to 
darken the space sufficiently, 

1. In retailing, most of the jobs involve close contact with people. 

2* While managers will tolerate a lack of some retailing skills and 
information while a person is learning, they cannot overlook a 
person's failures in human relations. 

3. Poor human relations only affects the individual v/ho has the 
quality, not anyone else. 

4. All people who create favorable physical impressions have the 
personal qualities necessciry for success. 

5. The person v:ho succeeds in retailing is almost always one who 
seeks to advance through his own efforts, rather than depending 

on breaks, ''pull," or seniority. 

6« Loyal employees do not distructively criticize the firm, its 
policies, its personnel, and its merchandise, expecially to 
outsiders. 

1. It is not dishonest for a v/orker to help his friends obtain 
merchandise at less than the required price. 

8. Wasting time on the job results in loss of profit to the store. 

9, Personnel directors frequently point out that initiative is a 
prime requisite in the selection of persons for supervisory and 
•managemejit training. 

10. Industriousness means keeping busy v;ithout being prodded, 

11. Only the extrovert can be a good salesperson. 

12» A sa^lesperson ' s good posture gives the impression that he/she is 
successful and has confidence in him/herself and the work, 
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SECTION I (Continued) 

13. Desirable habits can be learned, and objectionable habits can be 
. isolated and eliminated. 

14. A dependable salesperson v/ho works very hard when bciny supervised 
can "slack oif/' a little v;hen not being supervised. 

1.5. The moral attitudes that are particularly important in business 
are layalty, honesty, and dependabila i:y • 



SECT J OH IT 



16. 
17. 
18. 

19. 

20. 

21. 

22. 
23. 

24. 
25. 

26. 
27. 



Match ing . In each of the groupri 
there are five choices from 
and match with the words or phrases 
Do not crossover into another group 



of words or phrases belov;, 
tc choose four 
an that group only* 
for an answer. Fill 



\;hxch you are 



in the proper blank on your answer sheet. Be sure to 
darken the space sufficiently- 



Steady, earnest, diligent effort. 
Getting along with people. 
Ability to see a job that needs to 
and the couragO to go ahead and do 
Tlie courage to try new things. 



be 
it, 



done 



Placing oneself mentally in the other 
person's shoes. 

The ability to say and do the right thing 

at the right time. 

Earning the trust of others. 

Hairstyle. 

An acute awareness of what is going on. 
Those actions or mannerisms that iritate 
or annoy others. 
Control of emotions. 

Someone v;ho simply cannot keep still. 



1. Human relations 

2. Initiative 

3. Venturesore spirit 
4 . Indus triouji::. CSS 

5 . Loyalty 

1. Tact 

2. Coiffure 

3 . • Empathy 

4 . Dependabi 1 i ty 

5. Business wardrobe 



1. Enthusiasm 

2. Poise 

3. Fidget 

4 . Alertness 

5. Objectionable 

habits 



28. Being genuinely concerned about the store 1. 

in which you work and protecting its interest^. 
^9. Clothes that are worn on the job. 3. 
30. A positive approach combined with alert 4. 

interest. ^ • 



Foishions 
Enthusiasm 
Loyalty 
Si ncerity 
Business wardrobe 
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S ECT 3 OM I J T . K ii 1 1 i p 1 r > - cIkj j co . In t.Iie follovjing, choose the one b:^st 
ansv;c-r uy j: j IJ imj in thcj proper ])i ank on your ansv.xT 
sheet* Bo nure to da* ;:?n in tliC n))aco suf f iciently • 

31, Which of the foilov/ing is not a ^ ood v;ay to gain acceptance as 
a new worker? 

1. /vpproach your p?ev; job v/Lth enthusiasm, 

2. Do not join cliques, 

3. Do not ask questions. 
A. Shov; eagerness to learn. 
5, Look shar^:). 

32, VJhich of tl^e fo]lov;ing is not a kc to good hunan relations? 

1. Treat people as indi^'iduals . 

2. Be loyal. 

3. Stay on the team. 

4. Stc y as close to your supervisor as possible. 

5. Never pass the back. 

33, Which of the following things should managcmerit not expect of you? 

1. Regular attcndemce. 

2. Willingness to v;o•'^k all weeJ'.cnds and holidays. 

3. Adherence to store rules and policies. 

4. Respect for authority^ 

5. EntlV' siasiii and loyalty. 

Which of the follG\;ing is not a reason supervisors are chosen? 

1. They knew the jobs arid the people thoy supervise. 

2. They ):now store policies and rules. 

3. They can handle people v;g11. 

4. They always agree v;ith the boss. 

5. They .have been successful as regular employees. 

35. V7hich of cn-^ following is not a good principle or foundation of 
building good relatio^iships with supervisors? 

1. Never suggest new ideas or changes to your supervisor'. 

2. Be sold on the ainiS of the store, 

3 . Carryout responsibilities assigned . 

4. Make good use of constructiv'^- criticism, . 

5. Be layal to supervisors, 

36. Which of the following is not a' good character trait? 

1, Friendliness . 

2. Cheerfulness, 
3^ Joker, 

4 , Courtesy. 

5. Tact. 

37. Which of the f o.l lov;ing would not bo considered being dishone::l? 

1. Accept full responsibility for errors. 

2. Taking overly long coffee breaks. 

3. Taking merciiandif;o from store without paying. 
Q 4. Being late to v;ork and leaving e<\rly. 

gpjl];" 5. Overstating value of merchandise to cuslomor. 
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' SnCTIOI] III (Contjnucrl) 

^ 38. \7hich of tho following is not a good weiy to build good human 
relatiojio? 

1. Speak to px)0})le. 

2. Smile at poople. * 

3. Be friendly, helpfu, and gi^nuinely interested in people- 

4. Give service v;hQn a.;>}:ed; don't botl";or tlic customer. 

5. /Be thoughtful of tho opinions of Ouhers^ 

39, Gossip creates all but v.^hic'". one of the follov;ing? 
' 1. Feelings of jealously- 

2. ' Fear. 

3. Cheerful atmosphere^ 

4. Envy. 

5. V7orry. 

40. In order to be properly dressed for v;or):ing^ you must do all but 
which one of the follov;ing? 

1. Keep clothes in good order. 

2. Make .sure clothes fiu properly. 

3. Pick clothes that are acC'3pLable now, 

4. V/ear plenty of je\:olry, botli men and v;omcn salespersons, in 
order to be in styl:^. 

5. Pick your business shoes carefully, according to the comfort 
and support. 
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SECTION i: 

16. 4 

17. . 

18. 2 



SEC 


TION I 


19. 


3 




SECTION III 


1> 


True 


20, 


3 




31, 


3 • 


2. 


True 


21, 


1 




32. 


4 


3. 


False 


22. 


4 




33. 


2 


4, 


False 


23, 


2 




34. 


4 


5. 


True 


24. 


4 




35, 


1 


6. 


True 


O c 


5 




36. 


3 


7. 


False 


26, 


2 




37, 


1 


Q 

O . 


True 




O 




38. 


4 


9. 


True 


28. 


'3 




39. 


3 


10, 


True 


29, 


5 




40. 


4 


11. 


False 


30. 


2 








12. 


True 












13. 


True 












14. 


False 












15. 


True 
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OccupCitional Calcoor/: Industjrial McJ/hctina 
Ix^vol: Mar; tor Kiriployco 
IriGtruclional At^ca: Human Relations 



Evaluation Koth^d: V.Vitten 



Human PvClations 



SUPPLII 



Instructions to Event 
Chairperson 

Instractions to Partici- 
pants (1 Per Participant) 

Tests (1 Per Particinaiit) 

No. 2 Pencils 
(1 Per Participant) 

Ansv:er Sheets 
(1 Per Participant) 



- 5_ Total PreL:raticn and Lnstrjcticn 

• 25 Total Tester - Tir.o 



1 Event Chairpcrcon 

2 Monitors 
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1976-77 EVENT EXCFLANGE 
STATE ASSIGN-:.!ENTS 



MSTER- EMPLOYEE 
LEVE . 



MANAGER- OWNER 
LEVEL 



FOOD MARKETING 



Oregon 
Indiana 
Utah 



Iowa 

Colorado 



FOOD SERVICE 



Ohio 

Georgia 

Montana 



Nev/ Jersey- 
Minnesota 
Montana 



PETROLEUM 



Texas 
Kansas (?) 
Utah 



Florida 
Maryland (?) 



APPAREL/ACCESSORIES 



Illinois 
D.C. 

Delaware 



Massachusetts 

Missouri 

California 



GENERAL MERCHiXNDISE 



FINANCE 5 CREDIT 



Oklahoma 
Arizona 
North Dakota 
Nebraska (4) 



Alabama 
Nebraska (3) 



Pennsylvania 
New Mexico 
Virginia 
Nebraska (5) 



North Dakota 
Nebraska (5) 



REAL ESTATE 



Wisconsin JC- (5) 
Michigan JC 



Wisconsin JC- (5) 



ADVERTISING SERVICES 



Wisconsin KS- (5) 
Nebraska (3) 



V/isconsin HS- (5) 
Nebraska (3) 



r 



1977-7?J cor??/. 



mast::r ^^iplcv:::' 



1* Kentucky 

2. New Jers'wV - 7 oveiits 

3. Nev; Mexico 
4* Tennessee 



1* Hew Jersey - 3 events 
2. North Dakota 



ma::ac£;r ovr::r:R 



1, Alabanta 

2* Arkansas 

3, Kent*ucky 

4 ♦ Wyoming 



!• California 
2. Louisiana 
3« Minnesota 



HASTr.R rMPLCYr.T. 

1* Ar'Szona 

2. Kentucky 

3- Montana 

4* Pennsylvania 



FINAHCE & CREDIT 



MANAGER 0;'7::ER 



Wisconsin - JC Division 



FOOD mj^.rketi::g 



MAIIAGER 0/r::ER 



1. Illinois 

2* Kentucky 

3. New York - HS Division 

4 . Ohio 



1. Kew York 

2. Texas 



/C l^iVLSj-oii 



FOOD SERVICE 



MASTER f: : ^lc VZ E 

1* Kentucky 

2* Kev; Kar.cshire 

3* Oregon 

4. Virginia 



MiASTSR rM?LCV:.E 

1* Colorado 

2. DC 

3. Kentucky 

4. South C?,rclina 



i:ager C".:::::n 



1. Oklahcna 

2. V.'isconcin - HS Divicior: 



GENERAL .merc::;-/:di sj: 



ma;:.-ger ov;::~r 

1. .'^issisFfpri 

2. l-Jebrasi'-.a 



1, Conroctiv-u-. 

2, Kentucky 
3* \NJs?;inq*-Cr 
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1. Klchiqin 



k:se' 



197 7-7 o Exch-nge 
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M/iSTr.Il F,M?L0Y:;E 



REAL TrTATE 



KiKKAGER ow::?:?. 



1. }\ontucky 

2 . Mc. ssp.chui^e tts 

3. Missouri 



1. Florida 



1 . Hav;a.i i 

2. Idaho 



LR/g 



cc: Board of Directors 
CER Task Force 
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CHART FOR DEVELOPING 7vND REVISING COMPETENCY-BASED EVENTS 



Occupational Categories - Master Employee 



Instructional 
Areas 


Petrol eum 


Food ' 
Marketing 


Food 
Serv ice 


Apporel S 
Accessories 


General 
Merchand i s i ng 

! 


Real 
Estate 


Finance S 
Credi t 


Advert i s ing 
Serv ices 


Automotive 

1 


Transportat ion 


Recreation S 
Tour i sm 


industria 1 
Marketing 


ypc of Event 


J. 

w 


p 


V/ 


P 


W 


p 


W 


P 


W 


p 


W 


P 


W 


p 


W 


P 


w 


p 


V 




W 


P 


W 


p 


dvertising 


. * 6 


\l 




^? 


\8 


\ 


*=s 

y>if 


\ 




v 




\ 


V 


\ 


\ 






V 


\ 




\ 






onTinunications 


UV % 












V 


\i 




\ 




\ 




\ 








V 






V 

\ 




\ 


i splay 


^ V 


v>f. 


vVr 


\ 




v 






V 




"iJ 




\ 


V 


V 




% 






V 






\ 


\ 


uman Relations 








\ 




\ 










\ 




\ 


\ 




\ 


\. 


W 












)\ 


ianagernent 




\i 


J:. 






\ 


\ 

y /*j \ 

v/r 




\ 

oV 




I' 


\. 


\ 


\ 




\ 


\ 






\ 




\ 




>• 


la ther^iat i cs 




\ 

\ 


vVr 






\ 


\ 




\ 




\ 


V 


\ 




\ 




> 


\ 


\ 


\ 


'a 




lerchand i sing 




v/r 


\ 


V', R 


\, 


V/it 


V 


J/ 


\ 




\ 


\ 




\ 


\ 


\j 






\ 


\ 








roduci/Service 
'echnoloav 






vVn 


\ 








\ 








\ 


\ 


■"V 


\ 


\ 




V 




\ 


\ 


\ 






)Derat ions 






v>A 


\ 








.\ 


\ 




\ 


\\\ 


\ " 




\ 




V 




\ 


\ 


\ 






iel li no 






>, 

\?y*R 


\ \fi 

V/R v^a 


V 


V/R 






V 


\ 


\ 


\ 


\ 




\ 




\ 


X 




D 


\ 







*V7ritten Event 
**Perf ormance Event 
***Event needs to be verified and revised. 
||^j^^"*Event needs to be developed. 



X - Not Completed 
- Completed • 



79 



